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Current situation

iR
« Many NGOs and health ministries are using digital media
to reach their target audiences
— Examples: Websites
Blogs
Banner ads
Links on others’ websites
Text messaging
Social media
« However, very few are measuring their impact
— “process” measures easy to find (e.g., # visitors to site, # text
message responses, time spent on site, retweets, FB posts)

— “outcome” measures more difficult (e.g., increases in
knowledge, changes in attitudes, changes in behaviors)



International Review of Lessons

Learned from Digital Campaigns

Country Case Studies:

« Australia (2)

« Canada (3)

« China
 Denmark (2)

« England (5)

« European Union
« Germany

* |srael

Netherlands
New Zealand (2)
Norway
Singapore
Switzerland
United Kingdom
United States (7)



#1: Separate digital strategy

needs to be developed

* Audiences, vehicles, messages and
interventions may be different, so digital plans
can’t be an afterthought or just a tactic

« Staffing decision is important
— Internal or external

— Ongoing focused staffing to be responsive to
audience and keep material fresh

« Evaluation plans need to be developed from the
beginning, just like with any other effort



#2: Digital media can reach

diverse audiences

Examples:

New Zealand: Maori and Pacific populations
and lower-socio-economic strata audience

England: Routine and Manual workers
Singapore: Parents of young children

Many countries: teenagers, young adult
smokers, all smokers



Singapore
“Kids Watch. Kids Learn.”
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Influential Blogger Engagement
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QUIT ALLTOGETHER

o 1he NHS andt Yahoo! in
the Out AFTocether
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NEED MORE HELP?

DTerent Quthing meathods
surt Gfferent pacoie. What
othey sLpport & there?

MWBRE

i GUIT TOOLS Ji'

The NHS has icads ol tools
Lo help you Guit Take & ook

at Al the coal stuff on offer

NHS

\: ]
SMOKEFREE

Ready to quit smoking? Want to cut back big time?
You're not alone. Join the team here and make the change,

(g

VINAY MALE. 34, EAST LONDON X

WAS SMOKING? 20 A DAY
WHY QUITTING? BETTERHEALTH

IN MIS OWN WORDS
"I st ot tred of fedling ternble overy moming
And | now it was the Smoking makng that

Peppen”

status IONTARGET
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Concept only



XHALE . DET DIGITALE
RYGESTOP

Med et rygestoploriob pd

Xhale dik seetter du selv en dato
for dit rygestop og wi underve;s
birve stottet med bide e-mals
og sms. Du har desuden
mulkghed for at debattere og dele
dne oplevelser med andre

rygestoppere

Sliv oprettet som bruger 0g sam
en dato for o rygestop

because it’s anonymous and personal

oul Y Scenne'!

S
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#4: Participants like digital interacting '..(,r.j,’ .

st Om Xhale.dk I('l en ven

Rygning forringer konditionen

BLIV VEN MED XHALE DK PA
MYSPACE

Nu er Xhale di ph MySpace, og

dot or mdiet at fh samiet

kontakter, som feks. wi dele

 wdeokip om (ikke) rygming

Besog Xhales profl her

het eller se de skummmende
men sande belleder

Randaeiskabinette!

Denmark

*Personal weight
calculations

*Personal online
advice (based on
individual’s input)

*Discussion
forum

*Diary




Switzerland “Feelok” home page "

Z0ri Rauchfrel
Krebsliga Zurich

Institut fOr Sozial- und Praventivmedizin - Universitat Zorich
Tabakpraventionsfonds

Choose your feelok-programme

You smoke one or two cigarettes every now and then
§  go to the programme for occasional smokers

You smoke regularly...
§ ... and you don't want to stop

(go to the programme for smokers)

§ .... and you think it would be good to stop smoking
(go to the programme for contemplators)

§ ...and you are determined to stop
(go to the programme for the deaded)

You don't smoke any more
# Qo to the programme for ex-smokers

You have never smoked...
§ ...and want to continue being a non-smoker
(go to the programme for non-smokers)

§ ...and you think you might try out smoking one day
(go to the programme for the cunous)

You are just looking for general information around
the topic of smoking
# go to the general information section of the smoking

programme




New Zealand “Quit”

web banners

.
Smoking
in the What
rain? does
smoking

Wish you could say Quit org.nz

‘non-smoker’ in your profile?

WEYCH S G Quit.org.nz

cost you?

Quit now &

save $310 on
patches, gum A
Quit Smoking you'll save by quitting smoking.
calculator Quit.org.nz
to find out
.
Quit.org.nz

Quit.org.nz




#5: Variety of digital vehicles can

increase part|C|pants mvolvement b
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United Kingdom: Viral seeding and video sharing
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US (Minnesota) “QuitCash”

Recruitment Email Blast
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Quitcash.com Sign Up
for Text Messages

Mobile Welcome Text
Message is sent
Fter beors Otober 1, 2000 immediately after user

PR 21 14 HO8HI 4

Quit smoking Enter Here

and you could win $20p smoking and you coukd win cne of meny incredible prizes—

Inchading §3,000 cash! (W heks o)
$5,000 s
. L

+ Enter
Prizes

provides cell phone number
and hits submit.

-------

How to play / FAQs

Help to quit smoking

Official rules ‘ [] Send me messages via text (optional).
Pt o ¢ 7 | Cell phone: Details
Quit Smoking Calculator ‘ (555) 555-5555 Standard texting fees apply.

Homw much e you save?

INCrease your 02ds of quitting with
- FREEL hedp from QUITPLAN® Services.
PLAN Vish www.gutplan, 0 3

.] Follow ws on Faoebook



Mobile Sign Up

Same entry fields

e = T — as online signup
m First Name: — | page
Intro Text QUITCASH Seroll Last Name: [
— y— Email:

Includes:

“click to call” to Choice of weekly

Stop smoking and you ceuld win one of Birth Date. H H
the QUITPLAN aryy Incecité pitze incliifing $5,000 CBLDCD tips sent to email
. cash! Sign up before 10/01/09. The 3 .
Sewlces QuitCash Challenge™ starts on Street Address: | > or mOblle phone
10/01/08, and you must remain tobacco City:

free unti 10V28/09. Call QUITPLAN®
Services 1-888-354-PLAN to help you
along the way! Plus we will send you
weekly quit tips via text or emaill. Sign

Stata: MN (MN Residents Only)
Zp Code: [

Click to call
QUITPLAN & link
to website.

B would like o receive emails fr-n
QuitCash Challenge. We will not -1
your information o anyone,

up by completing the fields below. For
complete rules visil yaww. guilcash com.

WAP Signup Page



Quit Tips Email and Videos

R %

IO Week 2

The QuitCash Challonge ™
Weok 2

Dear Summer,
Welcome 20 week two of The QuitCash Chatlenge!

Congratuations, you're headed nio week teo of the chalienge . I you haven I aiready dacoversd
0 poaitve eflects of Saling 10 cfhers who are n the Quitng process, vist QUtpian com for FRII
pocoss %0 orloe orams or vl us o0 F acebook

Week 2 Quit Tigs:

4 Give Your Car a Nakeover: Oean oul your
ad maice & lock and a0l e a “srrchn-fee
20r0." This wil Falp remind your senases of your
s [faatyle

2. Croate a Money Jar: P he =orwry you would
v 3pent on Cgarelien in o ¢ e something
you'd b %0 by

Good Luck this weok!
Your QutCash Team

Get held 10 Gquit smoking o Guislan com

Se0 what othars are saying on owr Facebook wall »
Presented by QUITPLAN" Servces

PLAN

]




Singapore “Kids Watch. Kids Learn”:" _
eDM sent to worksite health promo st

A study by researchers at Dartmouth College, USA, found
that children whose parents smoke are 4 times more likely

to buy cigarettes,

Complmentary Quit Butts Program talks and counselling for workplaces
available. Vinit warw hpbogov s/ dslearn to find out moce.



UK Youth Anti-Smoking Video Competition: 108K views of winning
videos ($1.63 per view)

England: Yahoo Forum:
« 300,000+ visitors (39,000+ visits of 5+ minutes)

« Almost 4000 smokers pledged to quit smoking (each cost NHS 1/3 of what
normal TV campaign costs to achieve)

England: MSN partnership:
— 160,000 unique visitors over 6 weeks

— Cost per active response of approx. $7.50 (the lowest of all media
responses, including TV)

Canada: Campaign for a Smoke-free Ride

— Measured awareness, main message communication, attitudes & claimed
behaviors



#7: Digital and traditional media

work synergistically—both important ’ '

England “Smokefree United”

— ldea: men can ‘get more out of their game’ by going
smoke free

— Talksport promoted SF United for 12 weeks with
advertorials, live DJ reads, live quitting clinic on
morning show

* included competition inviting smokers to visit SF
United site, pledge to quit and submit a
‘'smokefree chant—winner would chant on-air
and win a party for their community
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England SW “One-Way Street”

Digital media more cost-effective However, in overall population,

than broadcast at achieving active digital media not recalled; only

responses from smokers interested  traditional media associated with

in quitting changes in attitudes and
behaviors

rm chalces
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Canada “Smoke-Free Ride”

Materials

= ONTAMO -% SMOKE-FREE RIDE

THANX MOM

e SMOKE-FREE RIDE e»

m*wmwnnn-

= ONTARJO *EJ] s

THANX DAD

- SMORDFREL DY -

SMOKE FREERIDE

Protect your kids by not ice
m‘ "‘ “ car. Your Child's Health
.
M ® Tips for a Smokedrae Ride
They'll thank you for it.

Thinking of Quitting?
Carrpaigr Yor & Brnoke-free Tice B Seaigred 10 ghve
e s nin Onta Dhe ¥ s relorn and mpgnt Ty
Pt 1e Wy Wb Not abar Tar e e b T Cw

FAQs & Quick Facts

For tpe and éormation ol 10 0l VO i
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MRCI MAMAN La campagne Roulez
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Ontario’s Campaign for a Smoke-Free Ride
Hyou're a parerd who smokes, you know & can be
hard 10 te5E BphBng up In e Cat But It eaotes

| yourt Kos 1o he nsk of senows chichood finesses
Evin 00 shor oS, Even with Tie winoows 10008

| down

| By visdng Tws websie, you are laking an important
L et shep in Sndaing out whiat you Need 2 inow 1o
| protectyour chigren's hasih

Campain 12f 3 Smoke-Soe MO0 is 025ipned 10 pve parents who Smoke the isformaton
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Bt eyt Mank you foe &
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#8: For quitting campaigns, need to
re-think what is considered “help”

- ,
d 1 _
e 4 . \

« Traditional cessation help
— Quitlines
— Pharmacological products
— Counseling
— Doctors’ advice

* Help in digital world
— FB posts; tweets
— Blog entries
— Interactive chats
— Cell phone tips
— Interaction via friend groups

*Has implications for measurement



US (Minnesota) “QuitCash Challenge”

Facebook comments, wall posts, likes .

Facebook interactions
Recruitment period Quitting period Post-Challenge period
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#9: Digital media can build support

for policies or build compliance

Canada (Ontario)—built awareness Global Smoke-free
of smoke-free law; those aware of Partnership— built global

campaign reported less smoking in awareness and support of
cars strong smoke-free Beijing

Olympics policy
e 2=~ --collected 500+ signatures of

- THANXMO

CAMPAGN
SMOKE FREERIDE s
KE-FREE RIDF o

MHome Ontario’s Campaign for a Smoke-Fre Pld
Hyou're » parend who smoke an-
hild tealt) hard ) \,l-! o l n l' t. B lr‘
Biatte mubu 0 e sk of senoy ch h)
= Even on she n 5. Even with e winao -:w:
P raSmoke Rid o:w. i % i3
f By visdng Tws websiie, you are laking an impontsnt

firat shop in Snang out whiat you Need X know 1o
protect your chigren's hasih

Campaidn 101 3 Smoke-oe 00 15 0esipned 10 pive parerts who SMoke the Infoimation
And SUp DO Prey need 30 give el K0S 3 healhy, smokon-fee ride 1 mgy not 2o sy,
Bt eyt Mank you foe £

Tha cam@agn IS Lrow)iht 1o you by Ine Ondanio Lung ASS0Ciation with Scppon Yom he
Sovemmect of Cotan
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#10: Internet opens your program
to everyone in the world

d 1 _
At ! \

« Benefits: inexpensive way to publicize your program
and key messages

— Also a way to help target a global problem

« Drawbacks: difficult to determine whom you are
reaching and whether they are in the scope of your
target audience(s)

— Your cost per participant or per visitor may include people
who you aren’t interested in reaching



New Zealand “Smoking Not

Our Future” Campaign

 Example — viral games developed in New
Zealand

Kiss Off Kanvas

SMOKE OR SMOKEFREE
by JULIE VOSS

G

e SO NE & & U LIXEDI




Different results based on

promotional approaches

Example 1: Kiss Off

* Application on FB, Bebo, and seeded into global
viral gaming sites

* 450,000 visits, including 22,000 from NZ
« NZ visits ranked 6t

Example 2: Kanvas

* Linked to NZ campaign website
« 26,500 visits, including 25,000 from NZ
« NZ visits ranked 18t



Need a well-thought-out digital strategy

Digital media provide excellent means to reach diverse
audiences, not just youth and high-income

. People want to be engaged—want to be heard and give advice
(e.g., stories and experiences), to build relationships

Participants like interacting digitally because it feels both
anonymous and personal/tailored

. A variety of digital vehicles and relationships (Internet, mobile
messaging, IVR, etc.) can increase the participants’ involvement
and give them choices



6. Digital campaigns can reach many people quickly and
inexpensively, however numbers typically in thousands not
millions, and outcomes are critical to measure

/. Digital media and traditional media work synergistically—
both important

8. In developing quitting campaigns, need to re-think what is
considered “help”

9. Digital media can be used to promote and build

compliance with policies, not just promote prevention and
cessation

10. The Internet opens your program to everyone in the
world—has benefits and drawbacks



Contact Information:

Karen Gutierrez

Karen.gutierrez@comcast.net




