
L I V E S T R O N G  



WE BELIEVE IN LIFE. YOUR LIFE. 
We bel ieve in l iv ing every minute of  i t  wi th every ounce of  your being.  

And that you must not let  cancer take control  of  i t .  We bel ieve in energy:  

channeled and f ierce.  We bel ieve in focus: gett ing smart  and l iv ing  

strong. Uni ty is strength.  Knowledge is power.  At t i tude is everything.  

This is L I V E S T R O N G . Founded and inspired by Lance Armstrong,  

one of  the toughest cancer survivors on the planet.   



It’s about the PEOPLE. 



THE ORIGINAL SOCIAL NETWORK 



Case study : “Face Up To It” UN campaign 



GOAL 

Exert global grassroots pressure on the United Nations 

during the UN High-Level Meeting on Non-communicable 

Diseases. 



METHOD 

•  Educate our grassroots supporters on the issue and 
 make sure they see the connection to cancer 

 
•  Collaborate with broad all iance of other NCD 
 organizations to speak with a unif ied voice 

 
•  Help mobil ize NCD community as one 
 
•  Deliver the NCD community’s message in visible, 
 compell ing way 



     World Cancer Day Quiz 



Open Letter to UN 



Face Up To It 







Face Up to It: Old vs New 
 

Fragmentation  vs  Cohesion  
 

   Institutional  vs  Personal    
 

  Observation  vs  Participation 
 

            Competition  vs  Collaboration  
 
 





L I V E S T R O N G  


