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Overview
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Cancer societies

e Canadian Cancer Society

e Cancer Council NSW (Australia)
 Cancer Council Victoria (Australia)
« Cancer Research UK

 Cancer Society of Finland

o Caribbean Cancer Alliance
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Intended outcomes of session

 Further understanding of engaging key stakeholders in areas of
nutrition, diet, physical activity, tobacco, overweight & obesity

 Show diversity of approaches across risk factors, countries, and
stakeholders

« Assess and compare approaches and interventions in prevention
of cancer

 Reflect on suitability and adaptability of interventions in other
settings
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Introducing the speakers

 Heidi Loflund-Kuusela, Cancer Society of Finland

Young people, webpages, physical activity, nutrition

 Donal Buggy, Irish Cancer Society:

Young people, socio-economic background, social media, smoking

e Annie Anderson, Scottish Cancer Prevention Network:

Women, printed magazine, breast screening setting

 Nadia Inez, Malaysian Cancer Society:

Private sector, employees, health screenings, CSR

o Trevor Hassell, Healthy Caribbean Coalition:
Women & girls, policymakers, CSO capacity building
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Speaker points

 \What were the intervention(s)?
e \Who were the stakeholders?
e \WWhat were the results?

 \What are the implications?




Key questions

1. What are the parameters by which we should assess suitability and
adaptability of interventions for other settings?

2. What are the main barriers and opportunities for cancer societies to
develop and implement innovative stakeholder engagement initiatives?

3. What is our role and responsibility in ensuring cancer prevention reaches
all parts of the population?

4. How should governments support cancer societies and how should cancer
societies support governments?
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Engaging with young people on health
promotion

— case study from Finland on a health promoting digital
service site for youngsters

Eeva Ollila, eeva.ollila@cancer.fi and Heidi Loflund-Kuusela, heidi.loflund-
kKuusela@cancer.fi, Cancer Society of Finland
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Website for youngsters with integrated social

media channels on cancer determinants,

www.fressis.fi
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Versatile health promotion materials planned,
produced and evaluated with user involvement

knowledge skills motivation

factual articles guidance peer stories
videos support peer materials
“ask the expert’ recipes straw polls

quizzes training tips tips




Results, implications and challenges

* Youngsters are interested in promoting their health: During the
last 12 months, 140 000 sessions took place by 114 000 users

« Essential to engage with youngsters in planning, execution and
evaluation of the materials, but it requires time and commitment

o Special efforts needed to reach and engage those with greater
life style risks than average




Thank you!

Heidi Loflund-Kuusela, heidi.loflund.kuusela@cancer.fi

Eeva Ollila, eeva.Ollila@cancer.fi
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Empowering young people as cancer prevention
champions using social media platforms - case study
from Ireland

SESSION: Complex realities - innovative solutions: Cancer
prevention through stakeholder engagement across risk factors in
high and middle-income countries
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X-HALE: A Tobacco Free Generation in the Making

X-HALE

SHORT FILM COMPETITION 2017

SMOKING...

WHAT'S THE STORV?
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Impact of X-HALE

X-HALE participants are significantly more likely to perceive that there is a great risk involved
with occasional smoking (40.6% vs. 21%) and smoking one or more packs per day (75.5% vs.
67%).

X-HALE participants perceive significantly lower likelihood of positive outcomes and a higher
likelihood of negative consequences of smoking.

X-HALE participants significantly more likely to report advertising as an important factor that
influences young people to start smoking in comparison to post primary sample (89.6% vs.
68.7%)

“Taking part has meant a lot cause now | realise that it is more harmful than | thought and it
encourages me to help my friends to stop.”

For more information and to read the full X-HALE evaluation report visit www.cancer.ie/xhale and
click on downloads and resources
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Implications for Low & Middle Income Countries

Three take away messages:-

Connecting with novel partners can help to reach new audiences and amplify the impact of your
message.

Using social networks and new communications platforms can widely connect a young audience
with a cancer prevention message.

Embedding cancer prevention objectives into the strategy of partners and collaborators can be a
cost effective and impactful way of delivering a powerful cancer prevention message.
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Further Information Contact Information

Cancer Prevention Officer
schadwick@irishcancer.ie

(00353)12316624

www.cancer.ie/xhale

Irish
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Cancer prevention within a breast screening
setting

SESSION: Complex realities — innovative solutions: Cancer
prevention through stakeholder engagement across risk factors in
high and middle-income countries
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Cancer prevention within a breast
screening setting

Professor Annie S. Anderson

Dr Maureen Macleod

Centre for Research on

Cancer Prevention and Screening
University of Dundee, Scotland




Aims
To develop a lifestyle magazine for use in breast screening clinics to:

e provide lifestyle breast cancer risk reduction information in an informative, interesting
and useful manner

* increase the credibility of current scientific knowledge around modifiable lifestyle
behaviours, screening and early detection

Intervention

magazine + free gift to all women intentions to improve diet, physical activity and body
weight
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Stakeholders

* Breast screening staff
e Routine clinics
e Family history clinics

e Women aged 50 to 74 years
e 73% of women attend for breast screening
e 175,000 attend per annum

e Breast clinics acceptable place to discuss breast cancer
prevention



Results

e 8381 (92%) magazines given out and 15.5% returned evaluations
e Higher uptake if handed to women vs availability on stand

* Over 65% said intervention useful + informative
e Over 80% improved knowledge

e Over 93% improved motivation

e Over 94% like to make changes to lifestyle

* 68% said the intervention would not impact on screening attendance

* 31% said intervention would make them more likely to attend
screening



Implications

* Opportunity to raise awareness of lifestyle and breast
cancer prevention

* Minimises time by HP staff but setting endorses
messages

e Reported impact on behaviour encouraging
* Unlikely to have effect on screening uptake



Complex realities, innovative solutions:
Cancer prevention through stakeholder
engagement across risk factors in high- and
middle-income countries

Engaging with the private sector — Case Study from
Malaysia
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Malaysian Workers Health Status in Malaysia

According to a recent survey of Social Security Organization (SOCSQO) in Malaysia conducted
by the University of Malaya,
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Source: Dr Azlan Darus, Lifestyle Diseases Among Malaysian Employees:a Preliminary Findings Of The SOCSO Health Screening Program, UM, 2013. Available from :
http://sihat.perkeso.gov.my/panelclinichtml/APS2013/LIFESTYLE%20DISEASES%20AMONG%20MALAY SIAN%20EMPLOYEES_DR%20AZLAN.pdf



Main findings of NCSM intervention programme

NCSM has recently conducted the Corporate Health Programme, focusing on
smoking cessation & weight management and found that

f Discovering the buy-in for
. .|, corporate sector to engage
g r8 with NGO helps to initiate
engagement

¢ _aying out the cost-effective
penefits for why they should

W narticipate in

Partnership should have a CSR
element - Branding




How did we encourage employees in private
sector?

Face to Face . .
Reward incentive
support

| i‘ : _.__..:_._ ‘ 2 ” S i ‘ “.
Regular monitoring Digital support
of employees

* Regular basic * Distribution of » Personal « Group and
screenings and health counselling individual
reports to update information via e- competition
employees on mail
health status « WhatsApp

support

 Toll-free support



Encouraging the employees and engaging the
private sector

=i, Creating a healthy workplace
4 K - Personal benefit to employees
- Positive outcome for employers

Human Resource Development
- Capacity building: Developing a
new set of skills for employees




Challenges faced to engage private companies

 Unaware of the needs to have

O rg an |Sat| on a conducive & effective

programme with measured

Ievel progress and results

eFailure to allocate resources
Man agement such as time and space

» Adopting a culture of wellness
Level pting a culty

E m p I Oyees  Attitude and cultural barrier

e Trust and privacy concerns
Level P




Adapting the programme to other national
context

Best ways to roll out the programme

Encouraging employees to have a long term behaviour change in health - offer rewards for
sustainable steps taken

Support system to drive engagement - fun and educational sessions, face to face and digital support

Comprehensive reporting on employee engagement to motivate employers to roll out the programme
in a long run

Encouraging organisations to adopt the right working culture - flexibility and hiring employees with the
right attitude
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